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Academic Highlights
MALAYSIA: INDUSTRY 4.0 & START-UP INITIATIVES
Rome, considered a nerve center for diplomatic relations, has
139 embassies accredited by the Italian Republic and 78 by the
Holy See. It is worth remembering the considerable number of
international organizations, universities, academies and institutes of
foreign culture that consolidate the Italian capital as one of the first
international cities in the world.
Festival della Diplomazia (Diplomacy Festival), is a not-for-profit
association funded by high level Italian representatives of economic,
social, political and institutional sectors. The objective of the festival is
to organize yearly events focusing on the analysis and understanding
of European and global phenomena under the patronage of the
Italian Ministry of Foreign Affairs and the Representation in Italy
of the European Commission and the European Parliament. In the
framework of the 2019 edition, Università degli Studi Guglielmo
Marconi (USGM) joined the event Malaysia: Industry 4.0 & Start-up
Initiatives, hosted by the Embassy of Malaysia in Rome on October 24, 2019. The meeting presented “Industry4wrd”, the new
Industry 4.0 Malaysian national plan launched in 2018, along with the governmental initiatives favoring investments in start-ups
and innovative companies in the Southeastern country.
Abdul Malik Melvin Castelino, Malaysian Ambassador in Italy, and Giorgio Bartolomucci, President of Festival della Diplomazia,
initiated the meeting, welcoming the audience with a speech on the great relationship that unites Italy and Malaysia. Following,
Awangku Fiarulnazri, Director of MIDA – Malaysian Investment Development Authority, initiated the debate with a presentation
on the 14.0 national plan, on the partnership opportunities in Malaysia’s start up ecosystem and on the importance of Malaysia
as a gateway for Italy and Europe to strengthen economic relations in the ASEAN region. Mr. Stefano Righi, Chairman of LVenture
Group S.p.A., provided exhaustive details on the business model and on the activities performed by his company, including the
selection of potential startups and the support through fund investment and acceleration programs. Lastly, Arturo Lavalle, Head
of the Research and Development Area at USGM, gave an interesting speech on the pros and cons of the Industry 4.0 Italian
National Plan, stressing the importance of the new skills and competences brought about by the digital transformation, in not
only the technological realm, but also when it comes to companies’ culture and values.
USGM’s representative mentioned the Industry 4.0 Position Paper
issued by AICQ – the Italian National Association for the Culture of
Quality – and the athenaeum commitment to collaborate with important
industrial players like BHGE and General Electric Company, to create
new contents and curricula, improving skills that negatively affect
productivity. Dr. Lavalle also announced USGM future participation to
the new Erasmus+ project “Master in Industry 4.0” that will start in
December 2019. The three-year project, implemented by a consortium
of 16 partners from 6 different countries, will be coordinated by the
Malaysian Universiti Teknologi MARA (UiTM) and will focus on delivering
MSc programme applied to Industry 4.0, targeting the Southern Asia
Region, in particular Malaysia, Indonesia and Cambodia. Considering
the multidisciplinary nature of Industry 4.0, the programme will have a
multisector approach providing fundamental technological knowledge of Industry 4.0 and practical specialization contents in
vertical and horizontal value-creation chains of four key industries, i.e. Manufacturing, Agriculture, Aquaculture and Pervasive
Health. The project represents a perfect example of transnational collaboration in a region – ASEAN - that is expected to be the
4th largest economy in the world by 2050. This initiative will foster cooperation activities on training and research topics even
between USGM and the Embassy of Malaysia.
Author: Arturo Lavalle

For further information on the project and USGM Industry 4.0 initiatives, please contact Arturo Lavalle –
a.lavalle@unimarconi.it
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HALF A CLASSROOM, SECOND EDITION: A NEW ADVENTURE HAS STARTED!
The Second Edition of HALF A CLASSROOM (HC) |Building Open
Works, for the a.y. 2019-2020, begun on October 9, 2019 with a
fascinating seminar dedicated to the labyrinth myth. Silvia Paris,
coordinator of the meeting, carried out both the theoretical part,
focusing on the relation between philosophy and poetry, and the
performative part, an astute commingling of poetic texts chant
and of literary readings that accompanied us in the meanders of
this complex and dense theme. The program, revolving around
ten monthly meetings, covers different artistic fields: singing and
theater; sculpture and photography; museum house and poetry;
dancing, painting and storytelling. Thanks to the double format
envisioned by HC, each encounter foresees a theoretical report
and a performative art workshop. These artistic practices offer
inedited perspectives, illuminating the underlying theoretical
dimension, whereas the theoretical part feeds, in a way, on these,
acquiring a concrete meaning by dialoguing with the artistic
exemplification.
During the second cycle, the aesthetic experience is associated, to multiple themes in a unique way, varying from myth to
disability, from the concept of “threshold” to bioaesthetics, from sign language to artificial intelligence; from mathematics to
choreutic theories, and to narrative technologies connected to the various mediality models. The second edition, features a
meeting entirely dedicated to undergraduates and graduates of our Athenaeum (Serenella Buratti, Giovanna Iadicicco e Gennaro
Viglione), who will present their research proposals adopting
the HC format in June. The meeting will see the participation
of GMU graduates (Luca Eusebio, Giovanni Catrini, Sarah Lotà),
the athenaeum colleagues (Andrea Gentile, Paloma Brook,
Fabio Rinaldi, Domenico Morreale) and of an external member
Davide Luglio (Paris 4 Sorbonne), with whom the athenaeum
is collaborating on an Erasmus Plus program. The objective
of these presentations is to establish a dialogue between the
artists, scholars and critics (Giuliano Giansante, Francesco
Zizola, Federico Brook, Gianna Paolini, Silvia Leonzi, and
Giovanni Ciofalo). Maria Laura Perilli, curator and art dealer, who
participated at the First Edition, will also take part to the Second
Edition, presenting at HC the theme of artificial intelligence
through artistic works of Filippo Nesci. HC owes great part of
their success to the highly involved audience, made by GMU
students, undergraduates and graduates, and PhDs students,
who actively participate both during the performative part and
during the discussions. HC long-term objectives concern the
involvement of new students and subscribers, by promoting both online and offline the great initiatives purported by the program.
For those who wish to examine HC work, the First Edition of the seminar is available online on Virtual Campus Unimarconi. HALF
A CLASSROOM universe aims at expanding to promote their take on ever-changing social, cultural, and academic environment.
Authors:
Professor Sara Fortuna,
Guglielmo Marconi University
Professor Viviana Rubichi,
Guglielmo Marconi University
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Spotlight on Research
FRASCATI SCIENZA: EUROPEAN RESEARCHERS NIGHT
Science Week (La Settimana della Scienza) occurring on September 21-28,
2019, was an extremely important week for the scientific community that
saw its peak on Friday 27, with the European Researchers Night. Frascati
Scienza, an association aiming at the diffusion of scientific culture, won for
the 14th consecutive year the call promoted by the European Commission,
in realm of Marie Sklodowska–Curie actions, thanks to the participatory
science project, BE a citizEn Scientist (BEES). Citizen’s involvement and
contribution to scientific research has a double impact, one
in the training field and one to strengthen science-society
bond. This idea is conceptualized in the acronym of the
European Researchers Night 2019, BEES, that takes the
idea from the homonymous insect and to their meticulous
organization: in beehives, like all complex societies, the
contribution of each component is fundamental for the
welfare of the whole. The “great beehive BEES”, involved 34
Italian cities and partnerships with more than 60 entities,
universities, institution, associations and companies.
Partners, coordinated by Frascati Scienza, created a program
with more than 400 events in Italy that has reached 33 million
people and 30.000 visitors circa thanks to the communication
campaign.
Author: Giorgia Burzachechi

For more information, please send an email to m.martini@unimarconi.it or to giorgia.burzachechi@frascatiscienza.it

13th INTERNATIONAL CONFERENCE ON METADATA AND SEMANTICS RESEARCH

On October 28-31, 2019, Guglielmo Marconi University, in collaboration with Metadata and Semantics Research Conference, held
the 13th International Conference on Metadata and Semantics Research (MTSR’19) in Rome. MTSR is an annual international
inter-disciplinary conference that brings together academics, researchers and practitioners in the fields of metadata, ontologies
and semantics research. The conference was an unparalleled opportunity for participants to share knowledge and novel
approaches in the implementation of semantic technologies across diverse types of information environments and applications.
These include Open Access Repositories and Digital Libraries, Cultural Informatics, Digital Humanities, E-learning applications,
Search Engine Optimization and Information Retrieval, Research Information Systems and Infrastructures, e-Science and
e-Social Science applications, Agriculture, Food and Environment, Bio-Health & Medical Information Systems. The conference
took place thanks to the keen collaboration between the General Chair members, Emmanouel Garoufallou, International Hellenic
University, Greece and Ernesto William De Luca, Georg Eckert-Institute – Leibniz-Institute for International Textbook Research,
Germany. Thanks to the incredible Program Chair, Noemi Scarpato, San Raffaele Roma Open University, Italy, and thanks to the
local Organization Chair, Francesca Fallucchi, Guglielmo Marconi University, Italy.
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PROFIC SECOND PROJECT MEETING AND SYMPOSIUM ON BOUNDARY CROSSING EDUCATION
On October 10, 2019, Guglielmo Marconi University (GMU) participated at PROFIC second project meeting
coordinated by Glasgow Caledonian University (GCU), in London. PROFIC - Professional Development in
Intercultural Competences in Higher Education Institutions – is a 3-year Erasmus Plus project aimed at
supporting academic and administrative staff members in Latin American Universities (Argentina, Mexico,
El Salvador) and at developing Intercultural
Competences. The meeting was a great
opportunity to review the results obtained
during the first research phase and to set
the strategies for the following Intercultural
Skills for Latin American HEI’s staff training. On October 11, 2019,
GMU attended the Symposium on Boundary Crossing Education:
Intercultural and Inclusion Perspectives organized by GCU.
University representatives, ranging from Latin-American to Europe,
shared knowledge, experiences and the best practices around the
role of boundary crossing in educational institutions, questioning
the common focus of HEIs internationalization policies on
international students, staff numbers and marketing perspectives.
Author: Sara Cella

For further information on PROFIC project, please visit the website http://www.profic.org/

BLAZE PROJECT MEETING AND WORKSHOP “POWER PRODUCTION FROM BIOMASS.
TECHNOLOGICAL PROGRESS, PERSPECTIVE OF DEVELOPMENT”
On October 10-11, 2019, BLAZE project partners and
researchers met in Rotondella, Italy for BLAZE workshop, “Power
productionfrom biomass. Technological progress, the perspective
of development”, hosted by ENEA and for BLAZE second project
meeting. BLAZE project, coordinated by GMU, is a highlyinnovative
technology, aimed at developing fuel-flexible resources, a strategy
thatmeets the demands and long-term objectives of the EU 20302050 agenda. This event was a great opportunity to reviewthe
objectives and the integration gasification in fluidized beds with
solidoxide fuel cells (SOFC), seeking to develop an advanced
and zero-emissionstechnology for cogeneration (CHP) by using
low-cost
biomass
and from the shortchain. The meeting
also provided space
for partners to discuss the advancementsand plan the strategy for the following
steps, these topics included: biomassassessment and gasification; Solid Oxide
Fuel Cells tests; pilot design;prototype development; performance, risk, and safety
analysis; assessment ofcost-efficiency, social-economic impacts, environmental
impact, health andsafety risks, regulatory limitations. ENEA concluded the event
with anextremely interesting visit of the ENEA Trisaia Research Centre.
Author: Federica Funghi

For further information, please send an email to e.bocci@unimarconi.it or progettieuropei@unimarconi.it
or visit the link www.blazeproject.eu
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THE EFFECT OF STRATEGIC ORIENTATION AND INNOVATION ON PROFITABILITY THROUGH
CUSTOMER SATISFACTION AND ADAPTATION TO MARKET
Corporate innovation is a key
component of corporate success
in many academic areas, such
as marketing, strategic and
organizational
management,
international business and more.
Innovation,
conceptualized
as innovation inputs, outputs
of innovation, and innovation
culture (Rubera & Kirca, 2012),
considers, through this study
culture as one of the drivers of
innovation. To begin with, it has
been found that the company’s
innovation culture is closely
related to the outcomes of the
organization’s
performance,
such as financial performance (Rubera & Kirca, 2012). Second, innovation has been less explored in terms of its important
drivers and outcomes. Finally, this study tends to focus on higher-order strategic corporate issues. Research has emphasized
the importance of organizational culture influencing innovation and performance outcomes and has highlighted the need for
further study. In addition, current research has emphasized the importance of organizational culture affecting innovation and
performance outcomes and has highlighted the need for further study. In addition, few studies have examined the effects of
organizational culture variables on Innovation or functional outcomes (Rhee et al., 2010).
While the findings of previous research are interesting and useful, this study identified three research requirements that would
warrant future exploration. First, this study describes and examines the systematic and hierarchical relationships between
corporate strategic orientation and innovation, as few studies have addressed innovation culture solely as organizational
cultures, such as market orientation and education orientation, at the identical level as strategic orientation. In fact, this study
acknowledges that many other studies have logically conceptualized and explored the layered structure of communication, thus
providing abstract corporate strategic orientations, such as market orientation, technology orientation, learning orientation, and
entrepreneurial orientation. Extensive research evidence suggests that cultural orientations are more adapted to the culture of
innovation, with a more specific task of developing and introducing a new product. Second, many studies, based on the selection
logic of self-interests, examined market orientation most frequently and then learning and entrepreneurial orientations as the
firm’s more abstract drivers of innovation, whereas about two studies comprehensively investigated the influence of firms’
alternative strategic orientations on innovation (Zhou et al., 2005). This suggests the need to explore firms’ alternative strategic
orientations, as inclusively as possible, as the drivers of innovation do.
Last, majority of studies have been done in Western countries, even presenting the possibility of a stronger positive relationship
between innovation and its performance outcomes in Western countries than in non-Western countries, although this prediction
was not empirically confirmed (Rubera & Kirca, 2012). Compatible with the empirical findings of the differences between western
and eastern countries, the results of a recent study show that the impact of corporate strategic orientations on innovation in
the eastern countries is relatively strong. The results of suggest that few studies have been done on the effects of strategy
orientation (customer orientation, competitor orientation, technology orientation and internal orientation) on innovativeness,
innovativeness on market adaptability and customer satisfaction and market adaptability and customer satisfaction on firm
profit ability.
Therefore, the main objective of this study is to determine the impact of strategy orientation on innovativeness, innovativeness on
customer satisfaction and market adaptability and customer satisfaction as well as market adaptability on firm profitability .The
statistical population of these research 100 top Iranian companies in February 2018. The data were collected by questionnaire
and Consensus sampling method. The response rate was 88.74%. Structural equation modeling and SmartPls software was
used to analyze the data.
The results of the hypotheses test indicated that customer orientation, competitor orientation, technology orientation and
internal orientation have positive and significant effect on innovativeness. Moreover, innovativeness has positive and significant
effect on customer satisfaction and market adaptability.
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Furthermore, customer satisfaction and market adaptability have positive effect on firm profitability. This study, by examining the
effect of strategy orientation on market innovativeness, market innovativeness on customer satisfaction and market adaptability,
customer satisfaction and market adaptability on firm profitability opened a new window for researchers and practitioner to
improve firm profitability. Therefore, the results of this study can be useful for academic communities and practitioners.
Authors:
Mohsen Shooli
PhD student Islamic Azad University – Science and Research Branch mohsen.shooli@gmail.com
Hamid Reza Abbasi
PhD student Islamic Azad University – Science and Research Branch Cmp17@yahoo.com
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Glance at the Future
CALL FOR PROPOSAL: INNOVATIVE TRAINING NETWORKS

The Innovative Training Networks (ITN) aims to train a new generation of creative, entrepreneurial and innovative early-stage
researchers, able to face current and future challenges and to convert knowledge and ideas into products and services for
economic and social benefit. ITN will raise excellence and structure research and doctoral training in Europe (EU Member States
and Horizon 2020 Associated Countries), extending the traditional academic research training setting, incorporating elements
of Open Science and equipping researchers with the right combination of research-related and transferable competences. It will
provide enhanced career perspectives in both the academic and non-academic sectors through international, interdisciplinary
and intersectoral mobility combined with an innovation-oriented mind-set.
Scope:
ITN supports competitively selected joint research training and/or doctoral programs, implemented by partnerships of
universities, research institutions, research infrastructures, businesses, SMEs, and other socio-economic actors from different
countries across Europe and beyond. Partnerships take the form of collaborative European Training Networks (ETN), European
Industrial Doctorates (EID) or European Joint Doctorates (EJD). Each programme should have a clearly identified supervisory
board coordinating network-wide training and establishing active and continuous communication and exchange of best
practice among the participating organizations to maximize the benefits of the partnership. The programme should exploit
complementary competences of the participating organizations, and enable sharing of knowledge, networking activities,
the organization of workshops and conferences. Training responds to well identified needs in defined research areas, with
appropriate references to inter- and multidisciplinary fields and follows the EU Principles for Innovative Doctoral Training. It
should be primarily focused on scientific and technological knowledge through research on individual, personalized projects.
In order to increase the employability of the researchers, the research training should be complemented by the meaningful
exposure of each researcher to the non-academic sector. Secondments of the researcher to other beneficiaries and partner
organizations are encouraged, but should be relevant, feasible, and beneficial for the researchers and in line with the project
objectives.
Substantial training modules, including digital ones, addressing key transferable skills common to all fields and fostering the
culture of Open Science, innovation and entrepreneurship will be supported. In order to reflect the new modus operandi of
research supporting the development of open science, training should prepare early-stage researchers for increased research
collaborations and information-sharing made possible by new (digital) technologies (e.g. collaborative tools, opening access to
publications and to research data, FAIR[1] data management, public engagement and citizen science, etc.). The supervisor and
each early-stage researcher recruited by the selected network should establish a Career Development Plan jointly. In addition
to research objectives, this plan comprises the researcher’s training and career needs, including training on transferable skills,
teaching, planning for publications and participation in conferences.
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Attention is paid to the quality of supervision and mentoring arrangements as well as career guidance. Joint supervision of the
researchers is mandatory for EJD and for EID, and encouraged in ETN. In EID, at least one supervisor from the academic sector
and one supervisor from the non-academic sector must ensure the joint supervision of the researcher. These arrangements
will be taken into account during the evaluation of the proposal. In EID and EJD, fellowships offered to early-stage researchers
should lead to a doctoral degree. EJD result in joint, double or multiple doctoral degrees awarded by institutions from at least
two different countries, primarily within Europe (EU Member States and Horizon 2020 Associated Countries). In EID and EJD,
enrolment in a doctoral programme and the creation of a joint governance structure - with joint admission (EJD only), selection,
supervision, monitoring and assessment procedures - is mandatory. These arrangements will be taken into account during the
evaluation of the proposal.
The deadline for submission is January 14 2020 17:00:00 Brussels time.
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